The goal of this article is to explain the relationship between business efficiency and corporate philanthropy. Business efficiency and corporate philanthropy are influenced by different factors. These factors are economic, political, technological and ethical. Values of entrepreneur (management of the enterprise), ethical basis of all people in the enterprise are very important for business efficiency. Business efficiency is the complex category. The efficient enterprise is not only privately profitable, maximizing the private economic benefit of the entrepreneurs (shareholders), the efficient enterprise is useful for the region and the society as a whole. The social utility of the enterprise is helpful for the private business efficiency on the other side. The convergence of "interests" of businesses and non-profit organizations is the important trend today. The corporate philanthropy is developed. On the one hand, enterprises cannot pursue only economic interests, significance of the social context of their operation increased. On the other hand, non-profit organization representing social interest has to be efficient too. The cooperation between efficient organizations is possible. The opportunities of this cooperation are different. The corporate philanthropy has either a direct financial form (individual grant, corporate foundation) or the specific indirect form of corporate philanthropy (corporate volunteering). The results show that the business efficiency and corporate philanthropy are interrelated and influence each other.
Introduction
Corporate philanthropy means the charitable donations of profits and resources given by corporations to non-profit organizations (Bartošová, 2006; Kalousová, 2013) . Corporate philanthropy generally consists of cash donations but can also be in the form of use of their facilities or volunteer time offered by the company's employees (Boukal, 2009; Boukal et al., 2013) . Donations are generally handled directly by the corporation or by a foundation created by this company.
Corporate philanthropy is just one form of corporate social responsibility (CSR). As with all forms of CSR, corporate philanthropy can provide a company with a "halo effect" and an uptick in employee engagement, but the long-term strategies of CSR are more likely to affect a company's global community impact and bottomline (Nakonečný, 1992) . Whereas CSR is usually a company-wide strategic business effort that involves every department, corporate philanthropy is often confined to the executive suite, with senior management frequently making decisions about how and where to delegate funds or grants, or guiding corporate fundraising ideas that involve employees. While corporate philanthropy is usually confined to a narrow range of non-profits, CSR is typically more broadly focused and can have wide reverberations on a company's employees, customers and supply chain (Scott, 2012) .
In general, the phenomenon of corporate philanthropy has developed in Czech enterprises gradually with most dynamic peaks since 2000. The Czech companies are more and more interested in the corporate philanthropy. They incorporate the philanthropy in the marketing strategy (Boukal, Vávrová, 2009 ). The structure of the corporate philanthropy has been changing in recent years. This trend was caused by the financial crisis. The financial crisis has emphasised the importance of specific indirect form of corporate philanthropythe engagement of employees. The forms of this engagement are matching funds and payroll giving. These methods were developed abroad 30-40 years ago. Czech companies currently start using these methods of employees´ engagement.
Matching funds in the company often take the form of employee matching gifts. Employees have yet to choose where and how they want to help and what area they want to support (Putnová, Seknička, 2007) . If an employee donates money to a non-profit organization, the employee's company will donate money to the same non-profit organization according to a pre-determined match ratio (usually 1:1). The goal of matching funds is to deepen the relationship between the company and the employees. The company gets money from the employees for the philanthropy program and multiply their participation through own donation. The partnership between the company and the employees should be consolidated. Payroll is the sum of all financial deductions of salaries for an employee, wages, bonuses and deductions for public purposes. The goal of the payroll giving is again to deepen the partnership between company and the employees and to simplify the process of the donations.
So, the companies have looked more and more for specific possibilities of the cooperation with nonprofit organization since the period of the financial crisis (Boukal, 2010) . The corporate volunteering is the preferred form of the corporate philanthropy (McGregor, 1960) . More and more companies organize collective volunteer days or community days on fixed dates. About 1200 volunteers from tens of companies take part in these international days and help in about 90 non-profit organizations. More than 30 000 volunteers take part in this project around the world (Borzaga, Tortia, 2006 ). An important aspect of donors which have incorporated the corporate philanthropy in the corporate strategy is business efficiency as one of the economic goals of all profit-oriented enterprises. Efficiency means the comparison of what is actually produced or performed with what can be achieved with the same consumption of resources (money, time, labour, etc.). The output must be generally higher than the input. Specifically, the output gained from 1 CZK of the input is maximized, or the cost spent on the 1 CZK output is minimized. The business efficiency is influenced by a lot of factors (Kislingerová et al., 2010) .
The goal of this article is to explain, whether business efficiency is influenced by corporate philanthropy and, on the contrary, whether corporate philanthropy is influenced by business efficiency. In other words, the goal of this article is to explain the relationship between business efficiency and corporate philanthropy. The point of view of this article is that there is mutual relationship between business efficiency and corporate philanthropy.
The article is prepared as one of the outputs of the research project IGA 2 "Competitiveness", its subpart "Resources and development prospects of European economies in the early 21st century in the context of contemporary globalization" which is registered under the number VŠE IP300040 at the University of Economics, Prague.
Materials and methods
The paper focuses on the main Czech corporate philanthropists in relation to the research of the organization Donorsforum (results available on request -porubsky@donorsforum.cz) and in the relation to the research "Effective methods of support for small and middle-sized subjects of cultural sector in environment of national and European economy" (ISVAV, 2014). In this article, the trends in the profitability, activity, liquidity and indebtedness of main Czech corporate philanthropists are described and analysed in the connection to their corporate philanthropy. Return on Equity (ROE) is used as the profitability ratio. Quick Asset Ratio and Cash Position Ratio are used as the liquidity ratios. Total Assets Turnover Ratio and Debt to Equity Ratio are used as the Activity and Leverage Ratios. The corporate philanthropy is measured by the volume of the donations for the non-profit organizations.
Glossary (according to Kislingerová et al., 2010) : A Return on equity (ROE) -earnings after tax/equity ratio B Revenues -sales for products, services C Current ratio -current assets/short-term liabilities including short-term bank loans D Cash ratio -cash (short-term financial assets)/ short-term liabilities including short-term bank loans E Total assets turnover ratio -revenues/total assets F Debt to equity ratio -total debt/equity
Results of research
According to the previous survey (Boukal et al., 2013) , the main Czech philanthropists are the companies operating in the energy sector, the pharmaceutical industry, telecommunication sector, the food industry and in the banking sector. The philanthropists are large companies. The greatest philanthropist is the large state company in the energy sector. The long-term profitability of the company is the important assumption for the corporate philanthropy. All the greatest philanthropists are profitable. Johnson&Johnson was the only one in the loss in one surveyed years but it did not stop their philanthropist activities. The company used this situation to the intensive marketing campaign oriented to the improvement of the market position. The profitability of the philanthropists and the development of their profitability is different. It varied between 2 and 25 % in the period 2010 -2012. It is not possible to argue, that the decrease of profitability influences strictly the extent of the corporate philanthropy. The influence is rather long-term. Table 1 shows that 5 greatest philanthropists in Czech Republic chose different strategy. While donations of Telefónica and GlaxoSmithCline increased during a decrease of their profitability, the situation in ČEZ, Johnson&Johnson and Provident Financial was quite different. These companies decreased the donations to the non-profit organizations even if they increased their profitability. The extent of donations is intensively used to the marketing purposes. The other aspect is that the extent of the donations never exceeds 1 % of the revenues of the corporate philanthropists. The companies mind this criterion very much.
It is necessary to watch not only the greatest philanthropists, but the most generous philanthropists too. The generosity is measured by donation/revenues ratio. Table 2 contains the results of 5 greatest philanthropists. The donation/revenues ratio is never higher than 1 % of revenues. Actual revenues are very important criterion. The companies are influenced by this criterion very much. The generosity of the philanthropist is other important measure of the relationship to the real content of the philanthropy. Johnson&Johnson is most generous philanthropist in several recent years. It is followed by GlaxoSmithKline. Both of these companies are pharmaceutical companies. The corporate philanthropy is a tool for improving the image of this branch. From our point of view, the non-profit organizations must consider very seriously the acceptance of these philanthropists (Rektořík, 2010) .
If we use the financial criterions only, other financial ratios are important for the decision to the corporate philanthropy too. Especially current ratio and cash position ratio are relevant to this area. Corporate philanthropy is logically possible only when liquidity of the corporation is at a reasonable level. The criterion of activity and indebtedness does not appear to be so strict. It is possible to see values of these ratios in following table 3. The values of financial ratios are specific especially regarding the capital structure. Despite recommendations, debts of the philanthropists are higher than their equity (the low equity is often the reason of high profitability ROE). The low assets turnover of the greatest philanthropist ČEZ is caused by the specificity of the energy sector. The most important criterions are, as it was already mentioned, revenues and the situation of the liquidity. The relationship between profitability and liquidity seems to be negatively correlated. Companies which have liquidity above a recommended level should optimize the level of stock, receivables and cash in order to eliminate useless level of current assets. They can use the excess level of current assets to make a profit. The level of corporate liquidity strongly depends on working capital management. The relationship between profitability and liquidity will be studied in more detail in the future research.
Conclusions
The goal of this article was to explain the relationship between business efficiency and corporate philanthropy. It can be concluded that extent of corporate philanthropy depends on the financial condition of the donors. However, the corporate philanthropy can be a very useful marketing tool since the extent of donations is intensively used to the marketing purposes. So, the business efficiency and corporate philanthropy are interrelated and influence each other.
As a result of the financial crisis, the financial form of the corporate philanthropy goes down; the other specific indirect form of corporate philanthropy is growing (especially corporate volunteering). The analysis shows significant decrease of the donated finance from 747 840 757 CZK in the year 2010 to 464 291 058 CZK in 2013 (measured in most significant corporate philanthropists). The finance donated by 10 most significant corporate philanthropists decreased by 38 percent. Specific causes of this decreasing are described above in the text (the trends in revenues and liquidity of the philanthropists).
In addition to the common form of corporate philanthropy, the specific philanthropy in the form of employees' engagement has been more and more popular. Companies cooperate in this area with the volunteer centres ensuring professionalism of the volunteering as such. Corporate volunteers can assist non-profit organizations in several ways:
− painting, cleaning of the garden, planting trees, renovations, cleaning of nature, etc. (manual work); − providing of knowledge and expertise in the areas of IT, PR, marketing and other areas (advisory work); − walking with clients, talking with seniors, the joint creative activities, etc. (social work). The main areas of the corporate volunteering are:
− social and health care; − protection of the environment; − social programmes for children. Such kind of philanthropy is quantified and published in the annual reports of non-profit organizations. Just as the corporate philanthropy is strategic decision of companies, corporate fundraising is, from the other side, strategic decision of non-profit organizations. Strategic corporate thinking is very useful for corporate fundraising. It is necessary to find the contact points. The expectations of the corporate philanthropists and the non-profit organizations must be the same.
